











%I‘I soundbite

with PRPA Community Relations
Liaison Tummona K. Fisher

A graduate of New Jersey’s Rowan University, PRPA's
Community Relations Liaison Tummona K. Fisher
joined the Port in November of 1998, initially learning
about the workings of maritime commerce as a
Marketing Representative in PRPA's Marketing
Department. Though a capable port marketer, in
recent years it became apparent that Ms. Fisher

was especially adept at speaking to student groups,
delegations of foreign officials, trade groups, and
residents of the Port's surrounding community. To
that end, Ms. Fisher was reassigned to the
Communications

Department and became
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PRPA’s Community Relations Liaison
Tummona K. Fisher.

PRPA's first Community
Relations Liaison, fully
devoting her time and
abilities to those func-
tions handled in the past
by whatever individual or
department was avail-
able for a particular
speaking assignment.
We invited Ms. Fisher to
discuss what she’s been
up to lately and provide
an overview of PRPA's
re-committed and more
focused community
relations effort.

It has almost been a year
since | was officially
appointed as PRPAs
Community Relations
Liaison and | must say that
my presentations, tours and
meetings — conducted with
people of all ages and
backgrounds — have contin-
ued to be an interesting

experience! Groups from
our region and all around the world have enjoyed visiting
our port facilities and |, too, have continued to have the
privilege of going to some of the most interesting places
and meeting the most interesting people.

Looking back over my appointment calendar from the past
year, I'm reminded that the Port has hosted high school
students, college students, business people, ambassadors,
diplomats, and other assorted dignitaries. Our visitors have
come from as close as the Philadelphia School District and
as far as China, Korea, Africa, Greece and elsewhere
around the globe. As you can probably imagine, my job here
at PRPA has given me an enormous opportunity to share

experiences with many different cultures, an opportunity |
probably wouldn't have had otherwise.

This time out, | would like to discuss the high school and
college students who visit the Port, as they are often the
most interesting and, | must say, often the most amusing of
our frequent visitors. In recent months, I've had the pleasure
of hosting students from Philadelphia’s Ben Franklin, Olney,
Frankford, and Kensington high schools, as well as students
from Cabrini College, Elizabethtown College, Temple
University, and Cheyney University. Those are actually only
a sampling of the bigger schools I've spoken to, but all of
the schools I've met with, large and small, delivered a valu-
able opportunity to reach the community and talk about all
the great things the Port is doing, the jobs it creates, and
the numerous other benefits of port activity.

On a typical “port tour day” there are approximately 35 to
40 students who show up in a school bus, eager to learn
more about the port. A port tour day usually consists of a
briefing and video presentation in PRPA's conference room,
followed by a bus tour of the port, and believe me when |
say that all types of questions are asked during these visits,
questions that run the gamut from thought-provoking to
funny to puzzling to enlightening. A lot of the questions are
quite serious and some leave you amazed. Sometimes |
can't help but smile and laugh when | hear them. One
thing’s for certain: | can always count on my visiting stu-
dents to give me something to think about that never before
crossed my mind. Of course, no matter how many different
groups of students | meet or the different walks of life they
come from, certain questions continuously re-occur. Here
are a few that come to mind:

1. How much money can | make?
2. How much money do you make?

3. Do you have a lot of illegal substances that come through
here?

4. Do they catch a lot of stowaways trying to get into this
country?

5. Can we have some fruit?

6. Do you have any chocolate bars from that cocoa?

7. What kind of jobs do they have here?

8. How old do you have to be to work here?

9. Do you need a college education to work here?

10. What is the highest paying salary here?

11. How do the truck drivers know where to put the cargo?
12. Do the warkers work when it rains?

13. How do you get a job here?

14. What type of training do you offer?

Continued next page



%I‘I soundbite

continued

Serious or silly, it's very satisfying to see that the kids quick-
ly become interested enough during their tour to ask these
questions. Generally, the students who take part in these
visits come here with no real idea of what a port is or what
it does. Until they see my presentation, get a tour, and talk
with my colleagues and me, they mostly believed that the
goods they purchased came from the store and that's it.
They had no idea of the origin of those products or the
processes and hard work that goes into getting those com-
modities to them and their families. The main things they
are most amazed by during our port tours are our container
cranes (especially if they're moving cargo that day), the size
of the ships, and learning that the meat in their Burger King
and McDonald’s hamburgers arrive in big refrigerated con-
tainer ships and refrigerated containers. They are also very
impressed with the U.S. Navy supply vessels moored at our
Tioga Marine Terminal and the military cargoes (especially
the Black Hawk helicopters) often seen at our Packer
Avenue Marine Terminal.

Of course, there are a few differences between the college
students and high school students. The college students are
a little more sophisticated while the questions from the
high school students tend to be more basic. And, as you can
imagine, some of the students are amazed and “wide-eyed”
and some have the usual young people’s “been there, done
that” attitude. Overall, though, the students are very inter-
ested in what they see during their tour, especially in the
job prospects offered by a port operation. All of the stu-
dents want to know where the jobs are and how can they
get them. Without encouraging them to immediately run to
our Executive Director’s office and ask for an application, |
make sure | tell them about the valuable role ports play in
the economic health of the regions that surround them and
about the wide variety of career opportunities
available. The key, | tell them, is to first do well
in school before seeing what the Port of
Philadelphia has to offer. | think the teachers
appreciate my saying that.

The students are usually very satisfied by the
end of their tour. Pretty consistently and without
being prodded too much, they say that they had

a great time and learned a lot. More importantly, it

always seems to me that they leave feeling that they've
empowered themselves with information most people —
including their parents, family members, and friends — don't
have, information that might make a big difference in their
lives in the years to come. Of course, you can tell that they
can't wait to share all the things they learned with their
loved ones.

So, yes, my experiences with whom | like to call “my”
students continue to be very interesting and stimulating.
They learn from me but | also learn from them. | learn what
they think about, what concerns them, what scares and
delights them. So, if | am enriching them, they are
certainly enriching me, too.

As we move into 2005 and | look at my upcoming
appointment calendar, | am happy to see that interest in
the Port continues to grow, both in the schools and in the
surrounding community. | certainly look forward to hosting
many more tours and doing more presentations throughout
the year, both to students and to my adult visitors, who |
will tell you about in a future column.

For now let me conclude with this thought. The benefits
of my job are too numerous to explain, but knowing that |
can play a small role in opening up the world to some of
these kids, many of whom don't see much more than their
classrooms and the streets where they live, means the
world to me. Knowing that these students are our future
and that | can give them some inspiration and ideas about
that future alone makes my job worthwhile.

Do you want to arrange a tour of the Port of
Philadelphia for your school or community group?
Give Tummona Fisher a call at (215) 426-2600 or
contact her at tfisher@philaport.com. &

- —

Tummona Fisher and a group of visiting high school students in front
of PRPA'’s mini-bus, which is often used to conduct port tours.
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Richard J. Bolte, Jr., President
of BDP International.
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The Port of Philadelphia’s Support Services

Regional Port

Authority is once again pleased to give a suc-
cessful and longtime, locally based business the
opportunity to share with PortWatch readers
some information about its operations. This
time, in light of the Philadelphia region’s
strong ties with the chemical industry, we
are proud to shine our Spotlight feature on
global logistics service leader BDP
International, a true expert in the movement
of chemical cargoes. We invited this world-
wide organization, which humbly began
here in Philadelphia in a tiny office at 5th &
Chestnut Streets, to provide an overview of
its business and philosophy. We're happy to
present it to you here.

Delivering goods and commaodities on time
and intact is no longer good enough. The
measure of success in the rapidly changing
world of logistics begins with a keen under-
standing of the client’s needs, closely
followed by a comprehensive range of
services to meet those needs.

From its inception, BDP has subscribed to the
market discipline of Customer Intimacy. Its
approach to the management of international
logistics embodies service specialization, rather
than standardization within individual account
relationships. While this model demands more
hands-on account management, at BDP the
achievement of service effectiveness and
operating efficiency are not mutually exclusive.
In other words, the goal is to deliver a higher
standard, through operationally excellent
execution of core services, complemented by
business process improvements and more
visible information.

mis sue: @ BDP

The Philadelphia i ERNATIONA.IL

BDP is one of North America’s
leading providers of global logistics
and transportation management services to the
international chemical industry. Headquartered
in Philadelphia, the company owns and operates
more than 80 offices across the U.S. and around
the world, with a network of joint ventures and
affiliated agencies in more than 140 countries.

Formed in 1966, BDP today manages the pro-
cessing and movement of approximately 300,000
air and ocean shipments of chemical cargo
annually. In 2004, more than 60% of the compa-
ny's net revenue was represented by services to
the chemical industry.

In fact, BDP serves six of the world’s top-ten
multinational chemical companies with a core
portfolio that includes surface, air, and ocean
transportation; export trade logistics (freight
forwarding); import trade logistics (customs
clearance); regulatory and supply chain security
compliance; international lead logistics provider
(LLP) services; logistics process analysis and
design; project logistics; warehousing, consoli-
dation, and distribution; and a Web-based
operating system, BDP Xpedion, which plans,
manages and models shipping transaction,
documentation-reporting, and transportation
requirements.

BDP has the capability to handle cargoes that
require special attention, such as hazardous
materials, serums, and other high-value
commodities. In fact, many of BDP’s internal
operating practices have been specially
formulated to handle the unique logistics
requirements of these products and their indus-
tries. BDP is one of the few global logistics
companies to be staffed with a full-time
hazardous materials unit and was named a



TELL US YOUR NEWS

The Philadelphia Regional
Port Authority's PortWatch is
produced quarterly by the
Authority’s Communications
Department, which invites
members of the maritime
community to submit news for
future issues. News items can
be e-mailed to Joseph Menta
at JPMenta@philaport.com or
faxed to him at (215) 426-6800.

“Responsible Care Partner Company” by

the American Chemistry Council in 2002 for
demonstrating an unflagging commitment to
continuously improve its environmental, health,
and safety performance.

BDP operates through centralized account
teams located throughout the United States and
affiliated operations around the globe that serv-
ice clients in Asia, Europe, Africa, Canada, and
Latin America. BDP’s business model is based
on individual attention to individual clients. Or,
put another way, BDP serves customers rather
than markets.

Growing, adapting, and improving are daily facts
of life for us. In the past two years alone, BDP
was proud to...

¢ be named a “Quest for Quality” award recip-
ient by Logistics Management magazine,

e be granted a Class-A Forwarder’s License to
fully control and manage logistics processes
within China;

¢ open full-service logistics offices in Qatar
and Dubai;

e establish majority, ownership stakes in major
logistics/transport firms in Germany, France,
and Belgium;

e achieve IS0 9001:2000 certification from
client duPont;

¢ he certified by the Bureau of Customs and
Border Protection as a member of the
Customs Trade Partnership Against Terrorism
(C-TPAT);

* have its subsidiary “BDP Transport” (NVOCC)
approved by U.S. Customs as a full partici-
pantin its Sea Automated Manifest System
(AMS).

BDP boasts only two primary assets — the best
people using the best technology and business
process tools. For example, with its dedicated
customer service power portal,
BDPCustomer.com, experienced logistics
service coordinators speedily handle all issues
relating to documentation, tracking, rate
inquiries, and data warehousing. Using this
state-of-the-art tool, customers literally see
with their own eyes every stage in the timely,
successful processing of their shipments.

But technology alone isn't enough. According to
BDP President Richard J. Bolte, Jr., “One of the
reasons we've been able to grow is that in
many ways we do not behave like a big compa-
ny. The personal touch is very important to us.
Customers get to know our employees who, in
essence, take ownership and an almost person-
al stake in their accounts.”

Judging by the company’s double-digit growth in
recent years, that philosophy has served BDP
and its clients very well.

BDP International would be pleased to provide
additional information about the company to
interested parties. To learn more about BDP,
please contact Arnie Bornstein, BDP's

Director of Marketing and Communications,

at (215) 629-8493, or at abornstein@bdpnet.com.
Or visit the company’s Web site at
www.bdpinternational.com. &



Three New Services at Packer Avenue to
Provide More Options to Shippers and

Increased
Container
Volumes in
2005

With the March 2005 conclusion of
the East Coast of South America
vessel-sharing agreement known in
the trade as the “Tango” service,
PRPA is pleased to announce that
the baton has been passed to three
new ocean services at the Packer
Avenue Marine Terminal that will
more than capably pick up where
the earlier service left off. Packer
Avenue Marine Terminal, operated
by Greenwich Terminals, LLC, is the largest
and busiest of PRPA's marine terminals.

Here are the details of these exciting new
services:

Longtime Philadelphia carrier Hamburg-Sud is
initiating a U.S. East Coast/East Coast of South
America service. This dedicated service,
expected to significantly enhance cargo levels
at Packer Avenue, reconfigures a previous
service that included calls in Baltimore and
Charleston. Hamburg-Sud'’s new service will
drop those two calls and use six of its larger
(3,800-TEU capacity) vessels to service
Philadelphia and the remaining U.S. and South
American ports on the previous rotation. Here
are the ports of call on Hamburg-Sud's new
service, in the order the vessels will call them
(some ports, you will notice, are called twice on
each rotation): New York, Philadelphia, Norfolk,
Jacksonville, Miami, Puerto Cabello, Suape,
Santos, Buenos Aires, Rio Grande, Santos,

Sepetiba, Suape, Pecem, and back to New York.

Simultaneously, Maersk Sealand is starting its
own U.S. East Coast/East Coast of South
America service, which will also include a

The Packer Avenue Marine Terminal is offering
shippers a variety of new container services this year.

Philadelphia call at the Packer Avenue Marine
Terminal. Longtime Port of Philadelphia break-
bulk customer CSAV will participate on a slot
charter basis in the new Maersk service. Here
are the calls on this new service: New York,
Philadelphia, Norfolk, Charleston, Miami, Puerto
Cabello, Santos, Montevideo, Rio Grande, Itajai,
Santos, Sepetiba, Salvador, Pecem, and back to
New York

Finally, Columbia Coastal will initiate a weekly
barge service at Packer Avenue to provide addi-
tional support to the reconfigured Hamburg Sud
U.S./South American service mentioned at the
outset. This barge service will route cargo
between Philadelphia, Baltimore, and Norfolk.

All told, the above changes and enhancements
to PRPA's container services at the Packer
Avenue Marine Terminal are expected to add a
minimum of 10,000 additional TEUs to annual vol-
umes at the facility. PRPA will report more fully
on these new developments at its largest facility
in future issues. ®



[i ght Moments at the Poys .

PRPA Executive Director James T. McDermott, Jr. took bears a striking resemblance to PRPA Director of MIS
time from bis busy schedule to meet and greet Santa Claus  Joseph Petruzzi) and bis chief elf (who we think strongly
and his chief elf on Thursday, December 23, 2004. Every resembles Governmental & Public Affairs Administrative

year Santa visits PRPA to meet the children of port Assistant Denise Brumbaugh) happily dazzled and
employees during a morning celebration prior to the entertained over three dozen children during the course of
Christmas holiday. This past Christmas, Santa (who the morning.

Eagles Fever spread like wildfire at PRPA
on Friday, February 4! Of course, we're
talking about the Philadelphia Eagles,

who in early February made their first
appearance in the Super Bowl since 1981.
On the Friday prior to the big game, PRPA
staff dressed for work in Eagles regalia to
show their support for our team and to get
geared up for Super Bowl Sunday on
February 6. And while our Birds didn’t
quite bring it all home that day, PRPA
wants to thank the Eagles for a memorable
season and an exciting Super Bowl
appearance. After all, although we may not
have gotten that ultimate win in the end,
like Philadelphia’s own Rocky Balboa, we
went the distance and made the other guy
worry for a while. And just like Rocky, we’ll
be back to finish the job next time!
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Two brand-new Black Hawk helicopters, manufactured by the
Sikorsky Aircraft Corporation of Stratford, Connecticut, land at
PRPA’s Packer Avenue Marine Terminal on Wednesday,
February 9, 2005. Soon after landing, the helicopters were secured
and shrink-wrapped for the next leg of their journey: an ocean
voyage to Thailand. The two helicopters were purchased by the
government of Thailand for use in that countrys military.
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