





THANKS TO MSC, PRPA EXPANDS SOUTH AMERICAN
SERVICE... With Mediterranean Shipping Company (MSC)
recently initiating a new weekly service between the Port of
Philadelphia and ports along the west coast of South America
(including Cartagena, Callao, Valparaiso and San Vicente), the
Port of Philadelphia now offers regular container service to
both the east and west coasts of that continent. MSC operates
out of the Packer Avenue Marine Terminal, PRPA’s largest facil-
ity. “I'm very pleased with this development,” said PRPA
Director of Marketing Sean Mahoney. “Our already strong con-
nections with South America are now even stronger.”

PORT ACREAGE KEEPS INCREASING... The PRPA Legal
Department recently reported that, between finalization of past
land acquisition agreements and new agreements and legal
rulings, PRPA has acquired 142 acres of new property for
future port use since 2005. Lands to which PRPA now holds
fastland/riparian rights include the Whiskey and Savage yards
in South Philadelphia, Piers 122/124 next to the Packer Avenue
Marine Terminal, Parcel 9A at the former Philadelphia Navy
Base, Pier 74 Annex next to the Port’s Forest Products Center
and 3200 E. Tioga Street, the expanse of land behind PRPA’s
administration building. Many of these lands are instrumental
to PRPA's Southport expansion program, recently endorsed by
Governor Rendell.

PRPA STAFF MEMBER PRESIDES OVER NATIONAL PORT
AWARDS PROGRAM... Joseph Menta, PRPA's Director of
Communications, presided over the American Association of
Port Authorities (AAPA) Annual Communications Award
Luncheon on Wednesday, October 3 in Norfolk, Virginia during
the AAPA Annual Convention. Over thirty Western Hemisphere
ports won Awards of Excellence, Awards of Merit or Honorable
Mentions for their publications, web sites, advertising and pro-
motion programs, and other public relations-oriented projects.
As current Chairman of the AAPA Public Relations Committee,
Mr. Menta had the honor of presiding over the ceremony. In the
recent past, PRPA has won AAPA Communications Awards for
its PortWatch magazine and Marketing CD-ROM.

A Mediterranean Shipping Company (MSC) vessel at the
Packer Avenue Marine Terminal.

PRPA's Joseph Menta (at far left) and his fellow port communi-
cators on October 3.

SPEAKERS AVAILABLE... PRPA is pleased to make available
speakers to discuss its 45-foot channel-deepening project and
other port projects. If your neighborhood, business or civics
group wants to request a speaker for an official gathering,
please contact PRPA's Director of Governmental & Public
Affairs William McLaughlin at (215) 426-2600. Mr. McLaughlin or
another PRPA staff member will be happy to discuss the Port of
Philadelphia and its importance to our region with your group.



PRPA’s Joe Menta, the Delaware
River and a DVD of 1954's
Sabrina. Yes, they're all connected.

Here’s Looking at You, Kid: Some of the Best
Arguments for Port Activity Can Be Found in

the Unlikeliest Places

Joseph Menta is PRPA's Director of
Communications, a role that includes producing
PortWatch, the publication you are currently read-
ing. Joe was recently invited by the American
Association of Port Authorities (AAPA) to submit an
Op-Ed piece to the Fall 2007 edition of AAPA
Seaports, the association’s official magazine,
which is distributed to over 150 AAPA-member
ports in the U.S. and throughout the Western
Hemisphere. For the (hopeful) enjoyment of
PortWatch readers, Joe is reproducing his essay
here. It gives a glimpse into the challenges ports
often face on the public relations/promotion front.

Port industry personnel, especially public relations
officials, often fall
victim to the
“preaching to the
choir” syndrome.
We go to semi-
nars, conferences
or local maritime
dinners, and what
do we do? We lis-
ten with interest
and enthusiasm
to each other's
stories about all
the great benefits
we’re bringing to
our communities
by building that
new on-dock
warehouse,
attracting that top
steamship line or
adding that state-
of-the-art (an overused phrase if there ever was
one) container crane to one of our maritime facili-
ties. After all, modernizing and expanding our ports,
maintaining and enhancing our waterways’ naviga-
bility, and improving our surrounding infrastructure
are things everyone can get behind without think-
ing twice about, right?

You know where this is going. You get home from
your dinner or seminar, go to work the next day and
issue a news release about your port’s latest con-
struction project or newest piece of international
business. And you wait for the inevitable love and
enthusiasm to flow back to you in response to your
announcement. And, of course, what you get
instead is an undecidedly not-warm-and-fuzzy
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response such as “Well, is that really the best use
of the waterfront?” or “Is the investment really
worth it?” | should also report that, generally,
there’s also widespread enthusiasm in response to
our activities, and not just among port industry offi-
cials. But the point s, it's easy for us to get waylaid
by our critics if we become lazy and too comfort-
able with our own P.R. Incidentally, contrary to
popular belief, it's okay to believe your own PR.
Just always remember that others won't automati-
cally do so.

| have an easier time than many of my fellow port
communications and public relations officials,
because so many of the cargoes handled at the
Port of Philadelphia have an obvious human con-
nection and benefit to our residents. Grapes from
Chile, lean beef from Australia and New Zealand,
and high-quality paper used to print magazines and
catalogs are among the many cargoes that regu-
larly arrive at my port. They're cargoes that are
easy to talk about, that people use and enjoy every
day. But even | have it hard sometimes when other,
immediately-more-alluring-sounding proposals for
waterfront activity are put forth by competing
stakeholders in our region. In the face of water-
front gaming parlors, "exciting" condominium proj-
ects, hip and trendy retailers, and—to acknowl-
edge our environmentalist friends—the preserva-
tion of wetlands and aquatic life, a port’s important
and forward-looking economic development plans
pretty quickly start looking like self-serving grey
industrialism, something that only a grizzled fiction-
al millionaire like Charles Foster Kane or, to use a
more modern example, Homer Simpson’s conniving
boss Montgomery Burns would put forth.

That's why I've always liked independent support
of port economic activity, and not just from the
usual sources. While a newspaper editorial or a
political endorsement are great things (especially
the latter, if the elected official is also authorizing
funding for the activity in question), I'm always
heartened when | discover moments in our popular
consciousness, in our collective culture, that sim-
ply, eloquently and powerfully state the importance
of maritime industrial activity and economic devel-
opment in general. Yes, those moments are out
there!

For example, in the opening moments of Steven
Spielberg’s 2005 film War of the Worlds, we see
Tom Cruise’s character operating a container crane



at the Port of New York & New Jersey, discharging
containers on a beautiful sunny day... no grey
industrialism here! Even better, a scene later, we
see him interacting with his young daughter and
moody, teenage son, trying his best to be a good
dad after a recent divorce. His house is modest but
cozy, shows many signs of prosperity (in an often-
seen Spielberg touch, the house is crowded with
consumer goods) and there is a sporty car parked
out front, eyed by the son, of course. Sitting in a
movie theater a couple of years ago, | marvelled at
how those two scenes—Tom Cruise working at the
port and then going home to help raise his kids—
did more to communicate the importance of port
economic activity than all the press releases and
newsletter articles all of us do in a year.

| discovered another such moment several years
ago when | was watching an old Billy Wilder movie
starring Audrey Hepburn and Humphrey Bogart on
Turner Classic Movies. In 1954's Sabrina, playboy
David Larrabee (played by
William Holden) berates his
brother Linus (played by
Bogart) for never doing any-
thing that doesn’t involve a
board meeting, capital project,
merger or some other eco-
nomic development activity.
Let's listen in as David tells
Linus that all he thinks about is
money:

“l don't understand it,” David
blusters. “You've got all the
money in the world!”
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“What's money got to do with
it?” Linus responds incredu-
lously. “If money was all there
was to business, it would
hardly be worth going to the
office. Money is a byproduct.”

“But what's the main objec-
tive? Power?”

“Ah, that's become a dirty word.”

“Well, then what's the urge?” says David. “You're
going into plastics now. What will that prove?”

“Prove?” replies Linus. “Nothing much. A new
product has been found, something of use to the
world. So a new industry moves into an undevel-
oped area. Factories go up, machines are brought
in, the harbor is dug and you're in business. It's
purely coincidental, of course, that people who
never saw a dime before suddenly have a dollar,
and barefooted kids wear shoes and get their teeth
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Who would have thought that this movie
has something good to say about ports?

fixed and their faces washed. What's wrong with
the kind of an urge that gives people libraries, hos-
pitals, baseball diamonds and movies on a
Saturday night?”

Isn’t that a great rallying cry for the importance of
business activity in a region? And it wasn't written
by a consultant or a public relations person, but by
a playwright (Samuel Taylor) and a movie director
(Billy Wilder) at the height of their powers. And |
love that a mainstream movie classic, a romantic
comedy no less, specifically mentions dredging!

When | talk about the importance of my own port’s I

45-foot channel-deepening project, | certainly men
tion the statistics and the studies, but | also often
bring up Humphrey Bogart's impassioned speech
from Sabrina, concluding with “... and now it's
time to take Bogey’s advice and dig our harbor!”
Though, of course, we actually have a river. But
you get the point.

And speaking of points, my
main one is this: Do your news
releases, produce your port
magazines and generate your
studies that clearly demon-
strate that port business makes
good business sense. But also
keep an ear open for your
unlikely allies and unlikely
sources of support in the world
of entertainment and popular
culture. Make a note of those
examples, and reference them
when you and your colleagues
give a speech, make a presen-
tation to a civics group or
undertake some other port pro-
motion effort. Because one
sympathetic longshoreman
character in a movie or one
heartfelt speech by a leading
man or leading lady that says
something positive about busi-
ness or ports... those things
are money in the bank. They truly capture the
imagination of the public and can be used to make
your own case.

Because, after all, who can argue with Bogey?

PRPA’s Director of Communications Joseph Menta
also currently serves as Chairman of the American
Association of Port Authorities (AAPA) Public
Relations Committee, which helps to craft national
public relations policies for AAPA-member ports.
Joe can be reached at (215) 426-2600 or at
JPMenta@philaport.com. B



PortWatch: A Publication of the Philadelphia Regional Port Authority Fall 2007

PRPA Mainstays Finally Call It a Day

PRPA Executive Director James T. PRPA Receptionist Geraldine Green,
McDermott, Jr. and the Maintenance PRPA’s longtime "Voice of the Port," with
Department'’s Rudy Valentino at M. Mpyr. McDermott at her retirement lun-
Valentino's retirement luncheon on cheon on Thursday, June 28.

Wednesday, June 20.

Philadelphia Regional Port Authority

3460 North Delaware Avenue, 2nd Floor
Philadelphia, PA 19134

We took their steadfast dedication and their daily
attendance for granted, so PRPA staff members were
particularly saddened by the recent retirement of
two employees with over 55 years of combined work
experience at the Port of Philadelphia: receptionist
Geraldine Green and the Maintenance Department’s
Rudy Valentino.

Rudy Valentino retired on Wednesday, June 20, after
a career of almost 35 years at the Port, encompass-
ing both the old Philadelphia Port Corporation and its
successor agency, the Philadelphia Regional Port
Authority. Geraldine Green, whose 22-year career at
the Port also witnessed the transition from the old
PPC to PRPA, retired on Thursday, June 28.

Both Rudy and Geri enjoyed well-attended retirement
luncheons in the PRPA main conference room, and
both gatherings were rich with stories, anecdotes,
gifts and tears. PRPA Executive Director James T.
McDermott, Jr. presided over both events and
extolled the virtues of his longtime employees to
those in attendance.

“We truly miss both Rudy and Geri,” Mr. McDermott
said recently. “Rudy’s institutional knowledge of the
waterfront was unsurpassed, and Geri's warmth and
openheartedness always made such a positive first
impression to our visitors and callers. They both truly
deserve a happy, productive retirement, but their

gain is definitely our loss.”





